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 Abstract A picture of a natural setting is used as inspiration for creating similar ambience in 

an interior setting. Materials and furnishings are selected and a concept board is 
prepared as might be done for further discussion with a client for an interior 
design project. 

 
Objectives To develop ambience for an interior through selection of materials and 

 furnishings; 
 To use a natural setting as inspiration for developing ambience for an 

 interior; and 
 To experiment with methods for organizing swatches and illustrations of 

 furnishings for a concept board. 

 
  Rationale 

This exercise concentrates on development of ambience for an interior 
 space and preparation of a concept board to discuss the resulting design concept 

with a client.  It is one method of clarifying communications between the 
designer and client before the designer takes the time to make all furnishing and 
materials selections for the interior. 

 
This method is particularly useful when the designer or client, or both, feel 
difficulty in communicating verbally the desired character or mood for the 
completed interior.  The client may fid it easier to identify characteristics 
evident in existing settings using photographs or visits to existing settings. 
Using this information, the designer can make a few selections which he/she 
feels may achieve the desired ambience.  Preparing a concept board with the 
samples is one way to share this "concept" or idea of the character with the 
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client. The client may agree with the selections, or may be able to verbalize 
further where adjustments may be needed.  Once a concept of the character 
of the interior space is agreed upon, it should be easier for the designer to 
complete all selections. 
 
Problem Statement 
Select a minimum of five color/texture samples and three illustrations of 
furnishings for an interior which will give the same ambience evident in a 
photograph of a natural setting chosen by you. An attempt should be made 
to duplicate or come very close to the colors, textures, character of patterns, 
and proportions depicted in the picture. 

 
 Process Discuss Assignment 

At the end of the lab prior to the beginning of this exercise, the assignment is 
given to students and is briefly discussed. Each student is asked to select and 
bring to the next lab a picture of a natural setting (or two or three) with a 
character/feeling/mood they would like to see in an interior space. 

 
Make Initial Selections 
The first two-hour studio is used to select at least five samples of materials and 
three illustrations of furnishings/accessories. These selections do not need to be 
fabrics or items that will be used in the finished interior, nor should fabrics be 
specified for a particular item or use at this point. Together they should convey a 
concept for the character/ambience of the interior space.  If this were part of a 
complete interior design project, this "concept" would be discussed further with 
the client, and after client approval, the designer would make selections for all 
the specific materials, furnishings, and other items needed in the interior, using 
the concept pieces as a guide. 

 
Critique Initial Selections 
The beginning of the second two-hour lab is used to critique each student's 
initial selections. Sometimes this is done as a class, sometimes the students are 
divided into groups of three to five to critique each others' selections, and the 
instructor also works with students individually.   The remainder of the lab is used to 
improve and complete selections. Students are assigned reading material on 
"Client Presentation" and "lnteri,or Design I Standards for Client Presentation," 
prepared by the instructor, and part of the course packet. 

 
 Discuss Client Presentation Boards 

The beginning of the third lab session is used to critique presentation boards 
from previous semesters and to discuss a variety of approaches to arranging 
samples and preparing client presentation boards.  The remainder of this lab can 
be used to prepare a full-scale plan for the presentation boards, on newsprint or 
any appropriate size paper, with outlines drawn to indicate the size of each 
sample/illustration and its location on the board.  
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Critique Student Plans for Presentation Boards 

During the fourth lab session each student's plan for a concept board is 
critiqued by the whole class.  The remainder of this lab is used by each 
student to improve the plan and begin preparation of the final board. 
Before the next lab students are responsible for completing their concept 
boards. 

 
Project Due 
The project is due at the beginning of the next lab and critiqued in class, or by 
another section of the same class, usually several class sessions later. Critiquing 
completed assignments several days after completion allows students to distance 
themselves from the intensity of working on a project just before it is due and 
usually makes it easier to critique more honestly. It is also often much easier for 
students to critique student work honestly if it was not done in their own section. 

 
    

Presentation Mount at least five samples of materials, three-illustration s of 
furnishings/accessories, and the picture of the natural setting on one 
board for client presentation. 

 
 Include your name on the back, lower right hand comer of board, neatly hand 

lettered. 
 

Use information from last project presentation board critiques, class 
discussion and critiques of old student project boards, and sections on 
"Client Presentation" and "Interior Design I Standards for Client 
Presentation" in course packet for guidelines for swatch/sample boards. Keep 
in mind: 1) the focus should be on selections, not format of presentation and 
2) neatness helps considerably 
 
Two or three components of this project are evaluated: 1) selection of material 
s and furnishings (these might be evaluated separately) and 2) presentation. 

   
Evaluation Each component (selections and presentation) is assigned 10 points: 

Outstanding  9 or 10 point s 
Better than a v e r a g e    8 points 
Average or acceptable  7points 
Some major problems .6 points 
Very serious problems/ 
Unacceptable work  5 or fewer points 
 

 Written comments point out strengths and weaknesses. 
 
 Sample of critique format: 
    Dry mount press and paper/mat cutters are available in the classroom. 

Information on client presentation boards are prepared by the instructor and 
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 made available in a course packet 
  Material samples and furnishings/accessories catalogues are available in the 

 classroom and the departmental Resource Library. Students may also use 
 photocopies of furnishings/accessories from magazines.  

 References are made to skills involving design elements and principles that 
 students learned in beginning basic design studio classes.  These skills are a 
 prerequisite to the class in which this project is assigned. 

  
Credits  Similar "concept" boards are prepared by interior designers at Hellmuth, 

Obata, and Kassabaum, Inc. (HOK) in St Louis for some large commercial 
projects.  For example, for the Kellogg's headquarters building, designers 
took photographs of corn and wheat fields, sunsets, etc. (in the vicinity of the 
building in Iowa), made selections duplicating colors, textures, character, etc. 
found in the photographs, then prepared a series of boards, each with a 
photograph, materials, and furnishings selections. These "concept" boards 
were the foundation for one of the early interior design 
presentations/discussions with the clients. 

 

Documentation  Samples of Student Work. 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

 

 

    Figure 1. Joyce Lindecamp, University of Missouri 
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  Figure 2. Charles St. Clair, University of Missouri 
 
   


